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Presenter
Presentation Notes
3rd time giving Social Media 101
But every day, social media changes. That’s why this session always changes.
Question: Who is on social media?
Keep your hands up. 
Now, 2nd question: keep your hand up if you have wanted a personal break from social media in the last year? Could be a day or a month.
Politics, arguments, opinions. It’s hard to enjoy. 
Why do we stay?
Friends… family… the things that bring us joy.
What brings me joy?




Presenter
Presentation Notes
This is why I stay. We came here for the cars and stayed for the people, so let’s take the next 45 minutes or so to focus on the good in the club and talk about how we better share it with the world.



Different Platform; Different Purposes

• Facebook: 2.27 billion monthly active users
• Instagram: 800 million monthly active users
• Snapchat: 400 million daily active users
• LinkedIn: 260 million monthly active users
• Twitter: 67 million monthly active users
• ...and more.

Presenter
Presentation Notes
-Why are these numbers important?
-SCCA, Inc. is using 4 platforms, and not always effectively. 
That means you, as regions, probably don’t have the time to do more effectively. 
-Focus your time on the platform with the most potential



Different Platform; Different Purposes

• Facebook: 2.27 billion monthly active users
• Instagram: 800 million monthly active users
• Snapchat: 400 million daily active users
• LinkedIn: 260 million monthly active users
• Twitter: 67 million monthly active users
• ...and more.

Presenter
Presentation Notes
-Focus on what will deliver the most for your time.
-If you do math like Heyward, I’ve highlighted the one you should focus on.
-First, let’s do some brief coverage of the others and what you may be able to use them for.



Different Platform; Different Purposes

• Instagram: 800 million monthly active users

- Photos. Videos. Visually-interesting content.

https://www.instagram.com/

https://www.instagram.com/


Different Platform; Different Purposes

• Instagram: best used for building awareness

- News and information are hard to share
- Conversations are hard to hold
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Some examples…









Different Platform; Different Purposes

• Snapchat: 400 million daily active users

- Live engagement during events



Different Platform; Different Purposes

• Snapchat: 400 million daily active users

- Opinion: Best kept for socializing between friends



Different Platform; Different Purposes

• LinkedIn: 260 million monthly active users

- Professionals socialize here. 



Different Platform; Different Purposes

• LinkedIn: 260 million monthly active users

- 62% of SCCA Members have an annual household income 
of at least $100,000





Different Platform; Different Purposes

• Twitter: 67 million monthly active users

Presenter
Presentation Notes
Admission of weakness.



Different Platform; Different Purposes

• Twitter: News, Fast Facts, Conversations

Presenter
Presentation Notes
I have a couple examples of good and bad Twitter posts…
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Which do you think this is?
Bad. Don’t link your Facebook account to Twitter. 
If you’re going to do it, do it right.
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Good.
Why?



Different Platform; Different Purposes

• Facebook: 2.27 billion monthly active users

Presenter
Presentation Notes
The biggest pot has the most opportunity.



Different Platform; Different Purposes

• Facebook: Communicating with those you don’t have and staying 
connected with those you do.

Presenter
Presentation Notes
From Heyward’s Marketing 101: Social Media IS NOT your primary tool for communicating with your members. What is????     Email.
The difference between @SoloMatters and @SCCAOfficial is who you are communicating with. 
The same goes for your region.



Facebook: Your Focus

Page
• A Facebook page is a public profile specifically created for businesses, 

brands, celebrities, causes, and other organizations. 
Group

• A Facebook group is a page created for an organization or business to 
promote activities. Users can join the group and interact with other 
members. 

Profile
• A Facebook profile is an online profile created by an individual to share 

photos, videos, and information about themselves 

Presenter
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Page for those you don’t have.
Group for those you do.



Let’s Go To Facebook…

Presenter
Presentation Notes
Go over the uses of Pages, Groups and your personal profile.

https://www.facebook.com/andiealbin


The Mission of the SCCA® is to fuel a safe, fun and exciting motorsports experience for 
automotive enthusiasts. The Club’s Vision is to be the preferred motorsports community 
in the United States, built on fun, shared passion and access to an exhilarating 
motorsports experience. In all its activities, the SCCA seeks to foster an atmosphere that 
encourages living the Values of the SCCA, which include:
Excellence: The Spirit of a Competitor
Service: The Heart of a Volunteer
Passion: The Attitude of an Enthusiast
Team: The Art of Working Together
Experience: The Act of Wowing our Community
Stewardship: The Mindset of an Owner
The SCCA strives to ensure ALL participants at its events and activities enjoy a welcoming 
environment. The SCCA supports equality of opportunity and treatment for all 
participants, and will make every effort to maintain an environment that is free of 
harassment, discrimination and any behavior that interferes with a safe, fun and exciting 
experience. A commitment to a welcoming environment and the SCCA Values 
is expected of all members and attendees, including drivers, workers, crew, 
guests, staff, contractors and exhibitors, and other participants at SCCA activities, 
sessions and social events when representing the SCCA in print or 
electronic media.





Advertising with Facebook

• If your ad cost the equivalent of ONE 
entry fee and brings in TWO entries, 
it was worthwhile.

• Spend on lowest barrier to entry 
events

• Track Events
• Solo
• Volunteering

• The spend is a waste if their 
barrier to entry is too high.



Advertising with Facebook

• Targeting
• Age
• Demographics
• Interests
• Location

Track Night Example 

https://business.facebook.com/adsmanager/manage/adsets?act=138661943179038&business_id&columns=name,errors,delivery,campaign_name,bid,budget,last_significant_edit,results,reach,impressions,cost_per_result,spend,end_time,schedule,relevance_score:score,estimated_ad_recall_rate&attribution_windows=default&date=2016-01-18_2018-12-05,lifetime&selected_campaign_ids=6099609667594&selected_adset_ids=6099609673794&sort=status%7E0


Monitoring Success and Analytics

• Where you’ve been, what you’re doing and where you’re headed.

Let’s take a look.

• Same goes for other platforms…

Twitter Analytics

https://business.facebook.com/sccaofficial/insights/?business_id=178602756205241&section=navFollowers
https://analytics.twitter.com/user/SCCAOfficial/home




What did I miss?






Thank you!
Please submit your feedback at 

https://www.surveymonkey.com/r/ConvSaturday

https://www.surveymonkey.com/r/ConvSaturday
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